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National Veterinary Technician Week 
October 11-17, 2009  
 
The purpose of this packet is to provide you with ideas, suggestions and 
templates for celebrating National Veterinary Technician Week.  This 
year’s theme is “Linking the Veterinary Healthcare Team,” which is a 
great description of our role in the veterinary profession.  We work 
closely with the veterinarians, veterinary assistants, practice managers, patients and their owners, 

providing an essential link with all involved in the care process.  As the national 
association representing veterinary technicians, NAVTA realizes that a true 
celebration of National Veterinary Technician Week relies on participation of 
state associations, student chapters, and our members.  The 2009 National 
Veterinary Technician Week is sponsored by Hill’s Pet Nutrition, as part of their 
commitment to pet health and nutrition. 

 
Our annual celebration began in June 1993, when NAVTA’s Executive Board passed a resolution 
declaring the third week of October as National Veterinary Technician Week (NVTW).  During this special 
week, veterinary technicians can focus favorable attention on their profession through a variety of 
activities. These activities serve to:    
 
¶ Educate the public about this vital member of the veterinary medical team.  
¶ Reinforce the value and professionalism of veterinary technicians to veterinarians and the public. 
¶ Provide an opportunity for veterinary technicians to salute one another for excellent 

performance in their work.   
¶ Acknowledge veterinarians for hiring veterinary technicians.  

 
Included in this packet are: 

¶ Preparing for National Veterinary Technician Week 

¶ Event ideas for National Veterinary Technician Week 

¶ Sample National Veterinary Technician Week Proclamation 

¶ Sample Press Release 

¶ Sample Public Service Announcement 

¶ Building a Speech for National Veterinary Technician Week 
 
 
 
FUTURE DATES FOR NATIONAL VETERINARY TECHNICIAN WEEK 
LǘΩǎ ƴŜǾŜǊ ǘƻƻ ŜŀǊƭȅ ǘƻ ǎǘŀǊǘ ǇƭŀƴƴƛƴƎ ŦǳǘǳǊŜ b±¢² ŜǾŜƴǘǎΗ 

¶ October 10-16, 2010 

¶ October 9-15, 2011 

¶ October 14-20, 2012 

¶ October 13-19, 2013 

¶ October 12-18, 2014 

¶ October 11-17, 2015 
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PREPARING FOR NATIONAL VETERINARY TECHNICIAN WEEK   
 
When getting ready for National Veterinary Technician Week most groups 
start a few weeks before with a brainstorming session* that ends in a 
social event or fundraiser.  It is important to keep in mind that any 
successful celebration needs to be planned all year long.  Most people 
make the mistake of limiting their promotions to only veterinary 
professionals, such as their veterinary clinic, their SCNAVTA chapter or their Veterinary Technician 
program.  These areas do benefit from a well-orchestrated publicity plan; however, NVTW should be 
promoted to the general public and non-veterinary venues to help spread the word about our role in the 
veterinary industry. 
 
With a mission statement that incorporates “promote the profession,” we could gain much more by not 
limiting this celebration just ourselves.  If we want this profession to grow and flourish, everyone needs 
to know about it.  As stated earlier, a successful NVTW celebration needs to be advertised all year long.  
Hang posters or flyers in high traffic areas of your clinic or campus.   
 
 Just publicizing it the third week of October, or even a few weeks before, is not enough.  Sometimes it 
takes months to get promotional material to the appropriate people, especially when dealing with the 
administration department of some University and College campuses.   
 
Communication is the key to the success of any organization.  Set up a planning session with your 
executive board and assign tasks, keeping track of what tasks are being accomplished. 
 
*Event ideas are shared on next page. 
 
 
 
GETTING STARTED 
wŜƳŜƳōŜǊΣ ƛǘΩǎ ƴƻǘ Ƙƻǿ ƳǳŎƘ ƳƻƴŜȅ ȅƻǳǊ ŀǎǎƻŎƛŀǘƛƻƴ ƻǊ {/b!±¢! ŎƘŀǇǘŜǊ ǎǇŜƴŘǎΣ ōǳǘ Ƙƻǿ ǿŜƭƭ ȅƻǳ 
know your membership.  Below are some tips for getting started with planning. 
 

¶ State’s with large geographic areas and/or large association memberships are wise to 
regionalize, offering different events at various locations.   

¶ Choose the day of the week and time of your celebrations wisely to maximize attendance.  If 
you don’t know what is preferred, then poll your membership.  A Sunday afternoon works quite 
well for many, but perhaps your membership will respond with a different preference. 

¶ Advertise well in advance through newsletters, telephone calls, email, or direct mail.  Invite 
association members and non-members, but make sure you structure the fees so that it is more 
advantageous for non-members to join rather than pay a very high cost. It is certainly 
acceptable to charge a fee for the celebration but make every attempt to keep the cost as low 
as possible. 

¶ Ask for sponsorship funding for the events from veterinary suppliers, pharmaceutical 
companies, food/feed companies, and the state VMA.  Also don’t hesitate to ask for donations 
of goods, services or products to be offered as door prizes. 
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EVENT IDEAS FOR NATIONAL VETERINARY TECHNICIAN WEEK   
 
In order to generate awareness about animals’ veterinary needs, we came 
up with a few ideas that could either be used in a clinical setting, through a 
local SCNAVTA chapter, or both. We hope you will find these suggestions 
fun and helpful (and possibly even lucrative as a fundraiser for your 
SCNAVTA Chapter or a local nonprofit.) Feel free to use these ideas in whatever way you  
can, or come up with your own … be creative and, more importantly, have fun! 
 
Fundraising and Awareness: 

¶ Pooch Parade or Animal Walk – raise funds for an animal charity while raising awareness for 
veterinary technicians.  Get sponsors, or just get a group of friends and neighbors together for a 
community dog walk. 

¶ IŀǾŜ ŀ ά5ƻƎ ²ŀǎƘέ - a spin on the traditional car wash fundraiser. Invite dog owners to bring 
their pooches in to get shampooed for a donation 

¶ Pet Spa Day - pamper your pup with grooming, massage and even a Mani/Pedi! 

¶ Canine Kissing Booth - give a buck for a “Pooch Smooch” 

¶ Gift Baskets - sell gift baskets geared toward different pets, like apples and carrots 

¶ for horses, catnip and cat treats for kitties, and dog treats and raw-hide bones for dogs. 

¶ Pet Photo Shoot - get the local high school or college’s photography club to take pictures of 

¶ pretty pets and split the donations 

¶ Horseback Rides or Hay Rides – an oldie but a goodie 

¶ Visit elementary and high schools to discuss the profession 

¶ Offer to speak to humane societies and service clubs 

¶ Behind the scenes tours of zoos, aquariums, wildlife rehabilitation facilities, horse racing track or 
breeding facility 

¶ Fashion show of the latest veterinary apparel 

¶ Showing of a popular animal movie, like “Seabiscuit” or “Marley and Me” 

¶ Bird-watching expedition with knowledgeable guides 

¶ ά¢ŀƪŜ ¸ƻǳǊ tŜǘ ǘƻ ²ƻǊƪ 5ŀȅέ - talk to your office and see if they’d be willing to allow pets to 
join the workforce for a day 

¶ Throw a Pet Birthday Party (or maybe an Un-birthday party) and serve pet friendly goodies 

¶ Arrange to have a Pet Parade so proud pet parents can show off. 
 
Professional Development: 

¶ Host an open house of your clinic or classrooms, with demonstrations of unique equipment or 
procedures 

¶ Conduct client workshops to help pet owners manage a difficult dog, work through pet sibling 
rivalry, or just provide general useful information about pet health. 

¶ Partner with other clinics in the area to have a seminar or launch continuing education 
initiatives 

¶ Invite a speaker to address the most current clinical advances. 

¶ Arrange to have your own in-house experts share their knowledge with co-workers. 
 

SCNAVTA Chapters have found success in hosting a second event for veterinary technician students and 
faculty.  During these events, try hosting a 50/50 raffle or bake sale to make some extra money for your 
SCNAVTA chapter. 
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SAMPLE PROCLAMATION  
A proclamation proposal can be sent to your Mayor or Governor, asking for 
them to declare the third week in October as National Veterinary Technician 
Week in your town or state. 
 
 
National Veterinary Technician Week Proclamation 
 
Whereas, veterinary technicians are important members of the veterinary health care team, work in 
veterinary medicine throughout the nation, and are extremely important in the effort to provide quality 
animal health care to insure the humane treatment of all animals; 
 
Whereas, there are over sixty accredited programs throughout the United States which provide 
intensive study of the skills and knowledge to work competently as a Veterinary Technician, including, 
anatomy, physiology, microbiology, clinical techniques, pharmacology, anesthesiology, surgical and 
medical nursing, radiology, and clinical pathology training; 
 
Whereas, it is extremely important that each veterinary technician maintain certification, registration, or 
licensure through the successful completion of a national and or state examination, practice lifelong 
learning through continuing education and uphold high ethical standards; 
 
Whereas, veterinary technicians will be joining their colleagues across the country to urge all to become 
aware of the important contribution of veterinary technicians to the health and well being of all animals; 
therefore be it 
 
Resolved, the Executive Board of the National Association of Veterinary Technicians in 
America does hereby declare that beginning in 1994, the third week in October be designated National 
Veterinary Technician Week. 
 
Adopted by the NAVTA Executive Board, 1993. 
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SAMPLE PRESS RELEASE    
Press releases can be sent to your local media (including print, radio and 
televisión) to help generate buzz about National Veterinary Technician 
Week in general  or to highlight specific events that are being hosted in 
your area. For better exposure in print, submit photos of students and 
veterinary technicians in action.  Be sure to include your events on local 
community calendars! 
 
 
For Immediate Release 

 
National Veterinary Technician Week:  October 11-17, 2009 

Linking the Veterinary Healthcare Team 
 
Alexandria, Virginia:  Pets are important members for many families, yet they sometimes don’t receive 

the care they deserve.  As a member of the veterinary healthcare team, Veterinary Technicians are 

educated in the latest medical advances and skilled at working alongside veterinarians to give pets the 

best medical care possible.  They work closely with the veterinarians, veterinary assistants, practice 

managers, patients, and owners to provide the essential link with all involved in the care process. 

 

The National Association of Veterinary Technicians in America, Inc. (NAVTA) has proclaimed October 11-

17, 2009 to be National Veterinary Technician Week.  This annual event recognizes veterinary 

technicians for their contributions in pet healthcare, as well as veterinarians, assistants, practice 

managers and others involved in this care.  This year, Hill’s Pet Nutrition, a company dedicated to 

helping pets reach their full potential through quality nutrition and healthcare, is sponsoring the week-

long celebration. 

 

NAVTA is a nonprofit organization that represents and promotes the veterinary technician profession. 

NAVTA provides direction, education, support and coordination for its members. Incorporated in 1981, 

NAVTA is the national organization devoted exclusively to developing and enhancing the profession of 

veterinary technology.  Pets give us unconditional love and veterinary technicians give us peace of mind. 

For this reason they should be celebrated during National Veterinary Technician Week. More 

information about NAVTA and this special week can be found at www.navta.net. 

### 
Media Contact: 
Sandy Sponaugle  
(703) 740-8737 
 

http://www.navta.net/


NAVTA • 50 S. Pickett St.  •  Suite 110  •  Alexandria, VA 22304 
703.740.8737  •  202.449.8560 fax  •  www.navta.net 

 

SAMPLE PUBLIC SERVICE ANNOUNCEMENTS   
Local radio stations will generally run a 10-30 second public service 
announcement (PSA).  Most do require a script that can be read by the 
ǎǘŀǘƛƻƴΩǎ ǇŜǊǎƻƴƴŜƭΦ  9ƳǇƘŀǎƛǎ ǎƘƻǳƭŘ ōŜ ǇƭŀŎŜŘ ƻƴ ǘƘŜ ƛƳǇƻǊǘŀƴŎŜ ǘƻ ǘƘŜ 
community.  Contact the radio stations to determine who handles PSAs and 
make contact with that person as early as posible.  
 
 
 
Sample PSA – 15 seconds 
 
NATIONAL VETERINARY TECHNICIAN WEEK IS OCTOBER 11 THRU 17. VETERINARY TECHNICIANS ARE 

EDUCATED PROFESSIONALS WHO WORK CLOSELY WITH YOUR VETERINARIAN TO ENSURE THE BEST 

QUALITY MEDICAL CARE FOR YOUR PET.  TO LEARN MORE ABOUT VETERINARY TECHNICIANS, VISIT 

NATIONAL ASSOCIATION OF VETERINARY TECHNICIANS IN AMERICA’S WEBSITE AT NAVTA [DOT] NET, 

THAT’S N-A-V-T-A [DOT] NET. 

 

 
Sample PSA - 30 Seconds 
 

NATIONAL VETERINARY TECHNICIAN WEEK IS OCTOBER 11 THRU 17, WITH THE THEME “LINKING THE 

VETERINARY HEALTHCARE TEAM.”  VETERINARY TECHNICIANS WORK CLOSELY WITH YOUR 

VETERINARIAN, ASSISTANTS, PRACTICE MANAGERS AND OTHER STAFF TO ENSURE THE BEST QUALITY 

CARE FOR YOUR PET. VETERINARY TECHNICIANS ARE EDUCATED PROFESSIONALS WHO COMPLETE A 

RIGOROUS TRAINING COURSE.  TO LEARN MORE ABOUT VETERINARY TECHNICIANS, VISIT NATIONAL 

ASSOCIATION OF VETERINARY TECHNICIANS IN AMERICA’S WEBSITE AT NAVTA [DOT] NET, THAT’S N-A-

V-T-A [DOT] NET. 
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BUILDING A SPEECH FOR NATIONAL VETERINARY TECHNICIAN WEEK 
 
Survey after survey shows that the general public doesn't know what a 
veterinary technician does.  Even worse, most don't know we are educated 
individuals who have a definite roll in veterinary medicine.  One way to 
remedy this is through self-promotion.  National Veterinary Technician 
Week provides the perfect opportunity to educate the public about what we 
do.  You may be asking yourself, "Where or how do I such a thing?"  Think about educational 
institutions, clubs, and organizations in your area and volunteer to speak to them.  Great groups are 
human societies, adoption or rescue groups, and schools. 
 
Statistically speaking, most of us are not seasoned public speakers.  While it is a rather daunting 
experience, especially if you do not know where to start or how to put a presentation together, we’ve 
compiled some tips that should give you a good start.   We’ve included the main components of any 
presentation, vocal and gesture suggestions, and the use of graphics to enhance your presentation. 
 
Every presentation should have three distinct parts:  an opening, a body, and a closing. The opening sets 
the stage for your presentation, the body provides most of the information, and the conclusion ties 
everything together. The following are some pointers for each of these areas. 
 
The Opening 
The opening should tell the audience who you are and what you plan to share with them. One way to 
open a presentation is to answer this question, "What makes you an expert on this subject?"  To answer 
that question, just talk a little bit about yourself.  Explain how you became interested in veterinary 
medicine and why you chose to be a veterinary technician. Sharing a personal story provides the 
audience with an inside look at you, while helping you relax during the presentation.  Follow up with a 
brief overview of what you will be covering, three or four points that you want to cover.   
 
The Body 
Spend some time collecting all the information you need and then tailor your presentation to the needs 
of the audiences.  The body of your presentation will expand on the three or four points you mentioned 
in the opening.  For example, if you are speaking to a career day audience, cover the education involved 
in becoming a veterinary technician, share where can they find work in the field of veterinary medicine, 
and finally touch on the salary they can expect.  You could exchange those three points with, where 
veterinary technology programs are located across the country and how the job market looks. When 
speaking to a younger group, you could talk about the kind of practices available or share a day in the 
life of the veterinary medical team. It is really up to you what you want to include in your presentation, 
but remember to keep it to three or four main points 
 
The Conclusion 
To conclude, briefly revisit the three or four main points you covered in the body of your presentation, 
providing a one or two sentence description of each point. Then open the floor by inviting questions. It 
is usually better to say, “Do you have any questions about what we discussed today?" rather than asking 
for general questions. This will cut down on feeling obligated to advise people on their personal animal 
issues.  However, this tactic doesn't often work well with smaller children, so be ready to answer 
anything that may come out of their mouths!  After the question and answer period, thank your 
audience for allowing you to talk with them and invite them to your business for a tour. This encourages 
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people to use your services and ask more questions if they are interested. 
Be ready to hand out business cards and answer questions when the 
program is completely over. Most people are shy about asking questions in 
front of a crowd, and will ask you personally after the program. 
 
Gestures and Vocal Variety 
Gestures and vocal variety are two key ingredients to keeping the attention 
of your audience. Gestures, for the most part, should be natural and relaxed. However, if you are talking 
to a large group of people, you need to make those natural gestures large enough to be seen from the 
back of the room. For example, when using the gesture of holding your hands out in front of you like you 
are cradling a small puppy or kitten, you usually have your hand close to your body and about waist 
high. For a large audience, you need to bring that gesture up to your chest and away from your body so 
that everyone can see what you are doing. 
 
Vocal variety is where we pitch our voice higher or lower, softer or louder, or vary the rate in which you 
speak. This lends drama to your presentation and keeps the audience listening.  You never want to 
speak in a monotone at the same rate. When that happens, a five minute talk seems like 30 and your 
audience will show you they are bored by fidgeting and rustling around. 
 
Graphics 
If you choose to supplement your presentation with a PowerPoint presentation, some good rules of 
thumb to follow are:   
 

¶ Keep lines of text to no more than four to five lines per slide 

¶ Make the font large enough to be seen at the back of a room.   

¶ Make sure images/pictures have enough pixels to be “stretched” and remain clear (if the picture 
gets fuzzy, don’t use it!)  

 
NAVTA has a great DVD and career brochure that can be used for presentations.  Both can be purchased 
from our website at NAVTA.net.  The brochure is entitled "Veterinary Technology:  A Career Dedicated 
to Quality Animal Care" and can be the outline for your presentation, giving your audience something to 
refer to during your presentation, and something to take home for future reference. 
 
Graphics also include props such as an instrument, an anatomical model, or even a live animal. They are 
especially effective with small groups and young children. If you plan on using a prop, make sure it can 
withstand being passed around or handled and that it can't inadvertently injure your audience.  A note 
about using live animals as a prop:  Expect the unexpected. Have plenty of paper towels and disinfectant 
on hand to clean up messes, and a carrier in which to place the animal in case it gets nervous. 
 
Hopefully this has helped you feel better about making a public presentation. By constructing your 
presentation with a definite opening, body and conclusion you will better educate your audience and 
leave a lasting impression about you as a professional. Plus by having a set pattern to your core 
presentation you will be able to adjust your presentation to almost any situation in which you are asked 
to speak. 


